LETTER TO SUPERMARKETS CONCERNING PLASTICE PACKAGING
Dear Sir,
I am writing to you as a major producer of plastic waste to ask that your company take seriously your
need to substantially reduce the amount of non-biodegradable packaging used in your stores.
Like thousands of others I share a deep concern at the growing amount of such goods damaging our
environment and the long term effects for future generations. During this holy season of Lent many of
us are trying to use less plastic but it is clear that our supermarket chains are not helping in this effort.
From products unnecessarily packed in plastic to packaging that is almost impossible to break into you
must be aware that you, like other chains, are a major cause of such waste. Could you not do far more to
reduce the use of this product? Take one simple example, cucumbers don’t need to be wrapped in
plastic. Why can’t cheese bought from the counter not be wrapped in grease-proof paper as it used to
be? Why do many vegetables and fruit plastic need to be wrapped in plastic? And if you really need to
use plastic why is it not always recyclable? Is there any ethical argument as to why, by now, you still
use non-biodegradable plastics? And why not use cardboard or paper packaging which provides a
traditional, degradable means of wrapping goods? For centuries we did not need over-wrapped
products but everywhere I look in your stores and elsewhere plastic has a strangle-hold on the products
sold.
So I am asking you to organise a survey of the non-degradable packaging you use; to ask your suppliers
to do the same, and to think about and do your part in reducing this dangerous tsunami of plastic
which is endangering our environment and, in places, killing it. Why not, for example, offer paper
rather than polythene bags? It’s only recently that you’ve felt it necessary not offer such bags for people
to place fruit and vegetables in.
I am sure you want to be known as an ethical retailer who takes your responsibility to the environment
seriously but until you are clearly committed to stemming this awful tide that is flooding our world
your commitment cannot be taken seriously. What steps will you take to protect our future?
Yours faithfully,

________________________________

SUPERMARKET CONTACT DETAILS:
John Allan (Chairman), Tesco PLC, Tesco House, Shire Park, Kestrel Way, Welwyn Garden City, AL7
1GA
David Potts (CEO - david.potts@wmmorrisons.co.uk), Wm Morrison Supermarkets PLC, Hilmore
House, Gain Lane, Bradford, BD3 7DL
Michael Coupe, (CEO), Sainsbury's Store Support Centre, 33 Holborn, London, EC1N 2HT

